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2022 Social Media Marketing Stats. Why does
Social Media Marketing Matter in 2023 and Beyond?
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Practice. Practice. Practice. - ~| i ® WA s ® 6k?2
Something You Can Do to Get Started Right Away.
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In Conclusion. Remember These Simple Rules.
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Why does Social Media

Marketing Matter O in 2023
and Beyond?

2022 Soclal Media Marketing Stats.
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The Facts: Wr Y~ N

Social Media Marketing Your Business

In fact, as of 2022, an average person is
predicted to spend over 100 minutes

per day watching online videos. Pr * ®1i <«
just under 10% of each day. (lnvideo)

88% of people would like to see more videos
from brands in 2022, a 3% increase from 2021.
[wyzowl 2022 video marketing statistics]

Almost 93% of brands say they got
new customers due to the videos
posted on their social media
accounts.

About 30% of sellers still consider
video marketing strategy
development more important than
their website.

86% of marketing professionals use video as a
marketingtool. Vsi k~« ~2k g~| « {k?@
of content to see from a brand on social media.
Consumers expect more video content . 88% of video
marketers are satisfied with the ROI of their video
marketing efforts on social media. ( Oberlo)
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66% ~p 8k~8zk pefestbwa®n k - 1 i
%a sherkvid& to8€elarn about a product or

service. 18% would rather read a text -based
article, website, or post. ( Elite Content

Marketer)



https://www.hubspot.com/marketing-statistics
https://explain.ninja/blog/10-ways-to-distribute-your-video-content/
https://www.oberlo.com/blog/video-marketing-statistics
https://elitecontentmarketer.com/video-marketing-statistics/
https://invideo.io/blog/video-marketing-statistics/
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Did any of these facts surprise you?
What brought you here today?
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What Went Wrong? > k ® 1 «

Listen & Discuss.

A Typical Small Business Social Media
Story.
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Activity:

Listen to a story about James, a small business
owner.

What were his goals and challenges?

How has your experience been similar or
different than what James went through?
Wr - i si <~{k«i «~gs”"z
strategy fail?

A Small Business Typical Small Business Social Media Story

A Cautionary Tale About Why Creating the Right Things, In the Right
Places for the Right People Makes a Difference
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marketing strategy?

<"M{ k «i
Strategy

1. Media
2. Message

3. Market
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EffettyekS®@al Mpdia Marketing
Strategy

1. Market

2. Message

3. Media
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Effective Social Media Marketing
Strategy
Re-introduce yourself to your target customer.
a) Pyk ®s{k ®~ zk"2a| .~"2a @®r"agk® g «®~{k?«i p~r|]®«l |kki «
b) >sykpus«kli T |ik?2«®"]| i o~ 8 g T «®~{k?2«i 8"rs| «l 82a~fzk{«l

c) Your message should make your customers feel closer to their miracles, and further away from their
miseries. Eventually, they will learn to associate your business and products with that effect.

Where will you find your target customers? Refer to step 3 of the infographic to the left as one
good way to choose which platforms to prioritize based on your audience.

As we learned earlier, video is the most desired, effective and quick -working content
medium to leverage for social media marketing and continues to trend in popularity and effectiveness

across all platforms. You also need very few tools outside of your smartphone, a friend and an internet
connection to get started.
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